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Health tourism refers to the prevention, retentio
with modern medical methods or natural methods combin
fun
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Basic idea is the mental, emotional and spiritual regeneration of the indi n a
relaxed environment

Dynamically developing economic sector worldwide



<+ Wide ro
areas with partficulo
facilities for physical, mental anc

<+ Thermalism does not regard just the elderly (babyboomers), b
established as a frend and behavior of young people in terms of preventic
lifestyle)



<+ Special fo
movement and residence
and mental health and wellness, u

<+ Includes activities such as spa tourism as well as recreation and reju
have non-patients tourists visiting hot springs

<+ Important role of thermal water in cosmetology and cosmetics, dermatological
products and SPA

<+ Thalassotherapy is done using hot seawater only in specialized centers near By the sea



<+ Itis directec
well as to healthy peor

<+ Combinating holidays and services for prevention, mainto
or improvement of their health through comprehensive programs
of rejuvenation and relaxation



< Spas and spa fac
and spa freatment/hea

<+ Cross-border healthcare for traditional spa treatments is good
many years , mainly by self paid patients/clients

<+ In some countries , this type of healthcare services are fully or partially
reimbursed



<+ Products of terfiary prevention fo
promote independent life

% Products of secondary prevention for risk groups of population
with specific program

<+ Primary prevention with education in healthy lifestyle-young
people



7
£ X4

favor of taking @
on lower cost compared to ©

<+ A betterimage advertisement as well as a more intensive mo
Focus on:
- Long spa tradition

- Quality of local natural remedies and specialized staff



Excellent bioc
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Rich cultural and historical heritage

*» Beautiful natural environment

* Famous Greek diet



89%
» Wellness/holiday several times a year

51%

» Europeans like wellness and medical wellness freatments
1g their own country and abroad
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<+ Gap between male and
<+ The period of healthy life expectancy is also
<+ Older tourists will have a younger outlook than previous generatic

+ Today the global population over 65 y.o. is 1 billion, expected to reach 2 billigh
till 2050, while the new born in developed countries within the 21st centu
have > 50% propability tfo live more than a century



The enormous challenge fc



GLOBAL WELLNESS ECONOMY:

$4.2 trillion in 2017

Traditional &
Complementary
Medicine
$360b " . Wellness

Real Estate

$134b

Preventive &
Personalized
Medicine and

Public Health
$575b

Healthy Eating,

Nutrition &
Weight Loss

$702b

Personal Care,
Beauty &
Anti-Aging

$1,083b

Wellness
Tourism

$639b

$5Eb

Fithess & E%EEE"Y
Mind-Body
$595b




Wellnhess Tourism by Region, 2017
Number of wellness tourism trips and expenditures
(ianund and domestiq)

North America Europe Asla-Pacific
$241.7b Expenditures $210.8b Expenditures $136.7b Ex penditureso
O

Latin America

-Caribbean « Sub-Saharan Africa Middle East-North Africa

334.Bb Expenditures G$418b Expenditures $10.7b Expenditures




Global Tourism and Wellness Tourism Growth (2012-2017)

$4500 |- --- 6.2% avg. ann. growth
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ACCOrc
Europe will emanate fro
(Silver ECconomy 55-75 y.0.) and fourth age
100 y.0.) not only concern tourism but also the permanent se

seniors in Southern Europe, by the purcasing of residences, the health

and wellness services



In the tourists catego

whilst this percentage w

There is therefore a very big market that is divided in two majc
healthy one and the one that faces health issues. One person among three
within the general population has chronic diseases, whilst within ages over 65

y.0. two pesons among three have chronic diseases.
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Wellness Tourism Spending Premiums, 2017

An international wellness tourist
spends 53% more than the
average international tourist
A domestic wellness tourist
spends 178% more than the
average domestic tourist
Average International International Average Domestic Domestic
International Primary Secondary Domestic Primary Secondary
Tourist Wellness Wellness Tourist Wellness Wellness
Tourist Tourist Tourist Tourist




The aging of popL
globe, while at the same time pe

conditions. All these phenomena added to ole

growing, have led in the growth of 3rd and 4th age tourism.

There are two main sectors: The first are the casual tourists and the second are

the foreign elders that are aiming to permanent residency.



Today
during the 70's. Whilst long

theme. A planet characterised by longey

Longevity is a great opportunity in which we have to confo
sociaties, but as well as persons. It has been estimated that as consumers, the

elders will spend about $ 15 trillion in 2020, that is, 3/4 of the US econom
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from a $ 3.7 trillion mo
the Global Wellness Economy Monitor. Todc
up the global wellness economy, prove to be one of the Ic

fastest growing industries.
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as much as global econc
is $ 4.2 trillion, and are now more tha

M

trillion), representing the 5.3% of the global econo

Among the top 10 wellness markets, leading is the spa industry (2.8%), 2nd the

health tourism (6.5%) and 3rd the wellness real estate market (2.3%).
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/.5% of the Europea

after pension and especially in

s U

excellent and unique bioclimate (Snowbird touris
territory will have a demand of 2,7 million holiday residences within the

next 20 years.



Spa Facility Employment by Region, 2015, 2017, and 2022
(Projected)

Total Employees In Spa Facllities

Projected Need
in 2022

Europe 745,583 883,353 959,938

Asia-Pacific 722,588 918,675 1,209,751

North America 424174 443,419 543,627

Latin America-Caribbean 164,909 215,899 233,552

Middle East-North Africa 63,982 86,990 110,499

Sub-Saharan Africa 28,91 46,171 76,537

Total 2,150,147 2,594,507 3,133,904




Aiming in mo
» 13,6 billion Euro and 173.000 new

tourism, real estate and long term residency

» In case of capturing 15% of the secondary residence market, 400.000 residences w

be needed within the next 20 years /
» Selling or long term leasing of 20.000 residences every year leads to an annual grg#ih

to GDP of 5 billion Euro and the creation of 60.000 new jobs




Wellness Sector Growth Projections, 2017-2022

Projected r_iquet Size Avep;;?:c;ﬁgual
(US$ billions) Caatl et

2017 2022 2017-2022
Wellness Real Estate $134.3 $197.4 8.0%
Workplace Wellness $47.5 $65.6 6.7%
Wellness Tourism $639.4 $910.4 7.5%
Spa Facilities $93.6 $1276 6.4%
Thermal/Mineral Springs $56.2 $771 6.5%

Source: Global Wellness Institute estimates, based upon economic and industry sector projections from the IMF, ILO,
Euromonitor and GW!'s data and projection mode/!




Wellness Lifestyle Real Estate Pipeline in 2017:

Over 740 projects across 34 countries
NORTH AMERICA EUROPE

; } o
CN e 'J ASIA-PACIFIC

X .

.

L

LATIN AMERICA-
CARIBBEAN

SUB-SAHARAN AFRICA MIDDLE EAST-NORTH AFRICAY

Note: Estimates as of November 2017 Source: Global Wellness Institute.




 Each memlbe

thermalism culture reffering tc
- Effective main rules for everyone in order to keep

- Uniform characterisation of treatment and prevention means whic

by all EU Member states

- Mandatory scientific research and youth mobility programmes in European thermal cente /

4

- Establishment of a certificate of ecological features, certification of services and prodygcts

- Guarantee of well-being, tested and qualified through protocols and recent scientific public

research



customizec

Combinafion of therapy w
Utilization of the 3rd and 4th ages since they

Thermalism and wellnhess fourism have to be sustainable and vic

millenials, gen x, 3rd and 4th age
Clusters with alternative forms of tourism (apitourism) /
Transformation of wellness tourism into 4 seasons tourism, avoiding shouldé

session

Utilization of new technologies (hub)



the evolu

those tourists we can beca
> Artificial intelligence

» Digital technology — Chat bots
» Deep neural networking

> Digital detox

> Better sleeping wellness

» Personal integration & self improvement



Amendme
Imrpovement/upgrade o
Licensing for primary medical services in the tc
International certification for the medical and wellness units
Facilitation of the visa procedure for long term residency to elders
Special educating and training programmes for elder tourism
Clusters in every destination with all the alternative forms of tourism
Destination branding and marketing

Founding of National Health Tourism Councill
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KouokolUkns Kwvotavtivos
KoBnyntnhs Agpparofoyiocs - Nopixos
Mpoebpos Ennponns lMpootaocias
lopauxav Quoixwv MNopwv

ToyprPizmOsx YTEIAZ

IAMATIKOZ TOYPIZMOXZ
OEPMAAIZMOZZ

MNpoontkés Avdntuéns tou Bspuaniopou otnv EAddba

“Mepi Agpwv, Yédruwyv, Tonwv”
Innoxkpatns

lapatikn
laTtpikn

FLUINARGIPKITIKES S Epancics
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Thank you for your kind
affention!
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